
After two years of rising inflation causing price increases in key household categories 
including grocery, restaurant, home utilities, and gasoline, consumers continue to crave 
savings and value.

The graphic below is just a sample of actual inquiries received through Mspark.com in the 
past year from consumers requesting offers and deals to save money.

“I really depend 
on receiving your 

coupons each 
month.”

“How do I get  
your advertisement  

in the mail?”

“How can I sign up 
to receive coupons 

for my area?”

“How does a 
person get on your 

mailing list for 
coupons?”

“I want the  
fast-food coupons 

that come in  
the mail.”

“I’d like to know 
where I need to go 

to get my coupons!”“I get them at my 
house but would love 
to get more as they 

are so useful.”

RESTAURANT DINERS  
CRAVE SAVINGS. 
Bring Them Back with Value.

“We live in the country and 
use to get food coupons from 

Hardees. Now we don’t get any 
coupons anymore. We would 

love to get restaurant/ fast food 
coupons as we are seniors and 
need any savings we can get.”

“Want more food coupons like 
Dairy Queen, Burger King, Arby’s, 

Subway, Pizza Hut, Wendys, 
McDonald’s, Red Robbin, Kentucky 

Fried Chicken… any fast-food 
coupons and restaurants.”



We know consumers are tuned in to rising prices, but to what degree?  In November 2021, 
43% of Restaurant Consumers had noticed rising prices at restaurants.  Fast forward to April 
2024, and 59% of consumers have noticed, a 16-point increase.

CONSUMERS ARE 
LOOKING EVERYWHERE 
FOR VALUE AND 
SAVINGS TO COMBAT 
RISING PRICES.  
(Check all that apply) (May-2024)

Source: Prosper Insights & Analytics

Coupons Remain A Top Influencer  
of both rural and urban consumer dining out purchase decisions:

MEDIA INFLUENCES ON DINING OUT PURCHASES  
(Jan-2024)
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Media Influences on Dining Out Purchases (Jan-2024)

Adults 18+
Rural Markets

Restaurant brands across the country are taking notice, increasing shared mail in Q1, responding 
to consumer demand for value. Total restaurant shared mail volume is up 10.5% in January 
through April 2024 compared to the prior year. A leading quick-serve restaurant has returned to 
the shared mail package after a 3-year absence. 

Grocery brands are also returning and/or growing in Q1 along with Telecom, Retail, and CPG brands.

Source: Prosper Insights & Analytics

Looking for Sales Online Research Using More Coupons

31%

41%

22%
31%

17%
24%

Nov-21

Apr-24

+10 POINTS +9 POINTS +7 POINTS



DID YOU KNOW?

will open/read 
a single offer or 
promotion.2

will open/
read multiple 
offers or 
promotions.2

Target Your Highest-Value 
Potential Customers with 

PERSONALIZED OFFERS

Consumers are more likely to engage with offers:

78% 77%

Mspark’s targeting capabilities enable you to identify your most likely, highest-potential 
customers and target them down to the household level with personalized offers and coupons 
based on their shopping and purchasing behavior. See how it works in our targeting video.

SHARED MAIL REMAINS STRONG

INNOVATION:
DISPLAY | PRE-ROLL | CTV INTEGRATED LOCAL MEDIA

TOTAL P IECES  MAILED IN  2023

66,,113322,,888822,,224455

TRIGGER MARKETING

RESTAURANT
IS GROWING

WWRRAAPPSS::
22,,554411,,881166,,224466

IINNSSEERRTTSS::
33,,555533,,334422,,887700

PPOOSSTTCCAARRDDSS::
3377,,772233,,112299

NEW & 
GROWING

UP 10.5% JAN-APR 2024

ACQUISITION EMAIL DIRECT MAIL RETARGETING

DID YOU KNOW?

will open/read 
a single offer or 
promotion.2

will open/
read multiple 
offers or 
promotions.2

Target Your Highest-Value 
Potential Customers with 

PERSONALIZED OFFERS

Consumers are more likely to engage with offers:

78% 77%

Mspark’s targeting capabilities enable you to identify your most likely, highest-potential 
customers and target them down to the household level with personalized offers and coupons 
based on their shopping and purchasing behavior. See how it works in our targeting video.

SHARED MAIL REMAINS STRONG

https://mspark.com/planning-targeting-measurement/how-it-works/?utm_source=linkedin&utm_medium=ad&utm_campaign=value_download


Since 2020, Mspark has been consistent in the shared mail geography covered and 
frequency of distribution, serving 3,000+ national and local clients. Our mail coverage area 
includes our core C&D counties as well as some A&B counties in larger DMAs.  Adding in 
our network partners raises household reach from 31 Million to 116 Million.

Total Mspark Households 

31,844,946

Sources: Prosper Insights & Analytics1; 
LOB State of Direct Mail Report2

A (Urban)
B (Suburban)
C (Semi-Rural)
D (Rural)
Network Partner Coverage

LEARN MORE 

about how restaurants 
are leveraging our 
advertising solutions 
to drive traffic and 
build loyalty.

https://mspark.com/industries/restaurant/?utm_source=linkedin&utm_medium=ad&utm_campaign=value_download

